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WORK THAT WAS DONE FIRST 2 WEEKS AT CTKM

•Google Updates 

• 2 Pictures Added

• Hours Changed

• Name Changed:

• From: “Christ the King Manor- Du Bois”

• To: “Christ the King Manor - DuBois

• Little Indeed (money spent)

•Facebook Updates 

• Daily Pictures Added

• Hours Changed

• Name Changed:

• From: “Christ the King Manor- Du Bois”

• To: “Christ the King Manor – DuBois”

• Little Facebook (no money spent)



WORK THAT HAS BEEN DONE 
AFTER 6 MONTHS



COMPARING STATS FROM THE FIRST 2 WEEKS AT CTKM AND 6 MONTHS AT CTKM

STATISTICS



AFTER 2 WEEKS



AFTER 6 MONTHS



AFTER 2 WEEKS



AFTER 6 MONTHS



AFTER 2 WEEKS

NAME ON GOOGLE: 
CHRIST THE KING MANOR - DUBOIS



AFTER 6 MONTHS

NAME ON GOOGLE: 
CHRIST THE KING MANOR





ON FACEBOOK:



AFTER 2 WEEKS



AFTER 6 MONTHS



AFTER 2 WEEKS



AFTER 6 MONTHS

Percentage went down due to automatic replies 
that I have set in place and the multitude of 
applicants coming in from Facebook. Each 
applicant receives an automatic reply thanking 
them for applying to CTKM.
Note: Average response time has dropped 
tremendously 

Post reach is up monthly from the first 2 weeks at 
CTKM over 1700 impressions each month.



AFTER 2 WEEKS
278 Likes
847 engagements weekly



AFTER 6 MONTHS
715 Likes
1.8k engagements weekly

This chart shows how we 
compare to our competitors is 
regards to ‘likes’ and 
engagement with our brand on 
Facebook.  The previous chart 
(on left hand side) does not show 
us versus our competitors, which is 
why it looks slightly different.





WORK THAT HAS BEEN DONE 
AFTER 6 MONTHS
COMPARING STATS FROM THE FIRST 2 WEEKS AT CTKM AND 6 MONTHS AT CTKM





UPDATES
WEBSITE, LOGO, STATIONARY, ETC…



HISTORY OF LOGOS/FONTS/COLORS



LOGO CONSISTENCY 



LETTERHEAD THANK YOU LETTERS



NEW AND IMPROVED NEWSLETTER





NEWSLETTER

• Individuals can received the newsletter via mail or via email. 

•Over the past few months, many individuals have signed up for our digital 
newsletter through our website. The email that is sent to these individuals takes the 
recipient to our website where they can directly download a PDF of our newsletter 
in an effort to ‘Go Green’. 

• Hard copies of the newsletter are being professionally printed and mailed. 

•Newsletter is more streamlined and more professional looking to consumers and 
contains cover pages.

• This is now a tool for our community/campus to participate together along with 
residents and their family members as many submit photos and stories to share in the 
news letter





VISUAL CHANGES



HISTORY OF ADVERTISING
Christ the King Manor Advertising in the past: Radio, Newspaper, placemats, digital spending, Yellow Books, 
directories, random brochures, TV, High School Sports, and more.

Throughout Christ the King Manor’s time, advertising has not been strategically placed. As an example, we 
advertised our apartments during long-term care month. CTKM spent hundreds of dollars a year on yellow 
books, placemats, and random websites that do not directly reach the target audience.



COMMUNITY ‘FEEL GOOD’ SPONSORSHIPS (PR)





GENERAL FLYERS/SOCIAL POSTS



COVID-19



OTHER VISUALS:

FACEBOOK PROFILE FRAME:

HEALTHCARE BANNER OUTSIDE

FRIDAY LUNCH 
INTERNAL POSTERSJEANS DAYSOCIAL VISUALS







SOCIAL MEDIA PAGES
INSTAGRAM, LINKED IN, YOUTUBE



LINKEDIN PROFILE CREATED



INSTAGRAM PROFILE CREATED



YOUTUBE PROFILE CREATED

•We will use this in the future to live stream:

•  Church Services, 

• Events, 

• Special Programs (ex. Veterans Day), 

• Place our Commercials for Recruitment, Branding, Information, etc…

• Possibly Advertise on YouTube.



WEBSITE STATS
DECEMBER 22 – APRIL 30





WEBSITE
October 2019:

• Copyrighted 2015

• Not updated visually since 2015

• www.christthekingmanor.org 

April 2020

• Copyrighted 2020

• New website Dec 2020

• www.ctkmanor.org 

• www.christthekingmanor.org redirects to www.ctkmanor.org

• More user friendly

• Mobile Friendly/Mobile First

• Ample information about our facility and services, including Community Center

3,180
VISITS
189%

2,186
UNIQUE VISITORS

176%

167
FORM SUBMISSIONS

146%

ANALYTICS: FEB 🡪 APRIL

http://www.christthekingmanor.org/
http://www.ctkmanor.org/
http://www.christthekingmanor.org/
http://www.ctkmanor.org/


GENERAL INFORMATION



HOW PEOPLE GET ON OUR WEBSITE:



CHANNELS CONSUMERS ARE FINDING US:



GEOGRAPHY



USER INFORMATION



USER INFORMATION



USER INFORMATION



WHEN DO USERS VISIT?



 



HR

•Recruitment 

•Applicant organization on spreadsheet


